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This Document is provided to give ideas and inspirations for Societies to promote 
themselves, each other, sponsors and repositories through their newsletters, emails 
and social media platforms. Doing so will help grow interest in Family History and 
therefore provide potential new members. 

These are ready-to-use social media content for AFFHO member societies. Content 
may be copied, adapted and scheduled. Use the approved Family History Month 
style guide and full-colour logo which is available from https://www.affho.org/family-
history-month-resources/ 
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Theme Explanation 
A short document explaining: 

Ancestors: Mundane to Magnificent 

Why this theme was chosen. 

Example wording: 

1. Every family has ordinary people whose stories become extraordinary when 
viewed through history. This year's theme celebrates everyone—from farmers 
and factory workers to inventors, pioneers, soldiers, teachers, nurses, parents 
and community builders—whose lives deserve to be remembered. 

 

2. Every family has ordinary people whose lives have shaped the generations 
that followed. They may not appear in history books, but they built homes, 
raised families, served their communities, overcame hardships, and left lasting 
legacies. 

This year's Family History Month theme, Ancestors: Mundane to 
Magnificent, celebrates the remarkable stories hidden within seemingly 
ordinary lives. From labourers and miners to teachers, nurses, farmers, 
shopkeepers, soldiers, migrants, and homemakers, every ancestor has a story 
worth discovering. 

Family history reminds us that greatness is not measured by fame. It is found 
in resilience, courage, kindness, sacrifice, and the everyday lives that helped 
build our communities and our nation. 

Throughout Family History Month, we invite everyone to discover the 
extraordinary stories waiting within their own family tree. 
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Countdown Posts 
Graphics provided for:  

• "One Month to Go"  
• "Three Weeks to Go"  
• "Two Weeks to Go"  
• "One Week to Go"  
• "Tomorrow"  

These are available to use if needed. 

 

Sponsor Spotlight  
Promote a Sponsor and link to the competition page for people to sign up. Make sure 
you note that the winners have to attend the opening or closing ceremony to be 
eligible to go into the draw for a Sponsor’s prize.  

 

Suggested Hashtags 
Examples: 

#AFFHO 

#AncestorsMundaneToMagnificent  

#CommunityHistory 

#DiscoverYourStory 

#EverydayHistory 

#FamilyHistory  

#FamilyHistoryMonth  

#FamilyStories 

#Genealogy  

#OrdinaryLivesExtraordinaryStories 

#PreserveThePast 

#QuietHeroes 

#ShareYourStory 

#WorkingLives 
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Suggested Captions 
Example: 

Every family has stories waiting to be discovered. Join us during Family History 
Month as we celebrate "Ancestors: Mundane to Magnificent". 

Suggested Social Posts 
Campaign Posts 

Purpose: Inspire people to participate in Family History Month and reinforce the 
annual theme. 

Post 1 

Every family has an ordinary ancestor whose story is extraordinary. 

This August, discover the people who shaped your family's journey. 

Family History Month 2026 

Ancestors: Mundane to Magnificent 

Post 2 

Behind every family tree is someone who changed the future. 

Who will you discover this August? 

Post 3 

Not every hero wore a uniform. 

Some baked bread. 

Some taught children. 

Some crossed oceans. 

Some simply kept a family together. 

Celebrate Ancestors: Mundane to Magnificent this Family History Month. 
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Post 4 

The most remarkable stories are often hiding in ordinary lives. 

Discover yours this August. 

Post 5 

Every family begins with someone whose story deserves to be remembered. 

Celebrate Family History Month 2026. 

DAY 1 – 1 August 

Welcome to Family History Month 2026! 

Today marks the beginning of a month dedicated to celebrating the extraordinary 
stories hidden within ordinary lives. 

This year's theme, Ancestors: Mundane to Magnificent, reminds us that history 
isn't only made by kings, queens, politicians or famous explorers. History is also 
made by the people whose names rarely appear in textbooks—our families. 

The farmer who cleared the land. 

The schoolteacher who inspired generations. 

The nurse who cared for neighbours. 

The miner who worked long days underground. 

The shopkeeper who knew every customer by name. 

The parents and grandparents who quietly built better lives for those who followed. 

Their stories matter. 

Throughout August we'll be sharing research tips, fascinating historical insights, and 
ideas to help you discover the people who shaped your family story. 

Whether you've been researching for decades or have only just begun asking 
questions, there's always another story waiting to be discovered. 

This month, why not challenge yourself to learn something new about just one 
ancestor? 
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You might be surprised where the journey leads. 

 

Day 1 - Campaign Feature Article 

Every Family Has an Extraordinary Story Waiting to Be Discovered 

Today marks the beginning of Family History Month 2026, a month dedicated to 
celebrating the people whose lives shaped our own. 

This year's theme, Ancestors: Mundane to Magnificent, invites us to look beyond 
names, dates and family trees to discover the remarkable stories hidden within 
ordinary lives. 

When we think about history, we often picture kings, queens, explorers, politicians 
and military leaders. Yet the overwhelming majority of history was created not by 
famous people, but by ordinary families. 

The woman who washed clothes for six children. 

The young apprentice learning a trade. 

The miner who descended underground before sunrise. 

The teacher in a one-room school. 

The farmer battling drought. 

The shopkeeper who knew every customer by name. 

The nurse who cared for neighbours through epidemics and hardship. 

These people rarely appeared in newspapers or history books, yet their lives shaped 
communities, influenced future generations and created the opportunities we enjoy 
today. 

Family history allows us to rediscover those lives. 

A birth certificate becomes more than a document. 

A faded photograph becomes more than an image. 

A marriage record becomes the beginning of a lifelong partnership. 



                     Ancestors: Mundane to Magnificent 
                     Marketing Ideas 
 

10 

 

A passenger list becomes the story of courage, hope and new beginnings. 

During August we invite you to pause and consider the lives of those who came 
before you. 

What challenges did they overcome? 

What dreams did they have? 

What sacrifices did they make? 

What lessons can they still teach us today? 

Every discovery helps transform an ordinary ancestor into an extraordinary story. 

Throughout Family History Month we'll be sharing practical research tips, fascinating 
historical insights and inspiring stories to help you continue your own journey. 

Whether you've been researching your family for thirty years or thirty minutes, 
welcome. 

There has never been a better time to begin discovering your own magnificent 
ancestors. 

Day 1- Suggested Social Media Caption 

Today we celebrate the beginning of Family History Month 2026. 

This year's theme, Ancestors: Mundane to Magnificent, reminds us that every 
family has extraordinary stories waiting to be discovered. 

Behind every birth certificate, photograph and family story is someone whose life 
helped shape the future. 

Join us throughout August as we celebrate the remarkable lives of ordinary people. 

Who is one ancestor you'd like to know more about this month? 

DAY 

Every Occupation Has a Story 

Campaign Feature Article 
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Ask someone to describe their family tree and they'll often begin with names and 
dates. 

But ask them what their ancestors did for a living, and suddenly the stories become 
much richer. 

Occupations are more than labels. 

They tell us how our ancestors spent their days. 

What skills they developed. 

Who they met. 

How much they earned. 

Where they lived. 

Whether they worked indoors or outside. 

Whether they relied on machinery, animals, or their own hands. 

An occupation might explain why a family moved to another town. 

Why children left school early. 

Why an ancestor travelled frequently. 

Why several generations followed the same trade. 

Imagine discovering that your great-grandmother was a dressmaker. 

Immediately new questions appear. 

Did she own a business? 

Did she work from home? 

Who were her customers? 

Did she teach apprentices? 

How did fashion change during her lifetime? 

The occupation becomes a doorway into understanding everyday life. 
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During Family History Month, choose one ancestor and spend time researching not 
just who they were—but how they lived. 

Their occupation may reveal more about them than any certificate ever could. 

DAY 

Suggested Social Media Caption 

One word on a certificate can open an entire chapter of your family's story. 

Farmer. 

Teacher. 

Which occupation appears most often in your family tree? 

DAY 

The Quiet Heroes in Every Family 

When people first begin researching their family history, they often ask the same 
question. 

"Do you think I'll find someone famous?" 

Perhaps. 

Many people do. 

A politician. 

An explorer. 

A decorated soldier. 

An inventor. 

But after many years of helping people research their families, I've come to believe 
something quite different. 

The most interesting people in any family are rarely the famous ones. 

They are the quiet heroes. 
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The grandmother who raised six children after losing her husband. 

The grandfather who worked two jobs during the Depression. 

The aunt who became everyone's second mother. 

The neighbour who took in orphaned children. 

The brother who never married because he stayed home to care for ageing parents. 

History books rarely celebrate these people. 

Yet families never forget them. 

Family history gives us the opportunity to recognise lives that history often 
overlooked. 

Not because they changed the world. 

But because they changed our world. 

Every family has someone who quietly carried responsibility for others. 

Someone who sacrificed. 

Someone who persevered. 

Someone whose influence continued long after they were gone. 

During Family History Month, take time to remember those people. 

Sometimes the greatest legacy isn't public recognition. 

It's the kindness remembered by generations that follow. 

 

Suggested Social Media Caption 

Every family has a quiet hero. 

Someone who simply did what needed to be done. 

Who is the quiet hero in your family? 
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Tell us about them. 

Let's celebrate the ordinary people who made extraordinary differences. 

Suggested Graphic 

Every Family Has a Quiet Hero 

Ancestors: Mundane to Magnificent 

Ordinary lives. Extraordinary impact. 

 

Suggested Image 

A heritage-style photograph of three generations gathered around a kitchen table, 
suggesting care, connection and everyday family life. 

DAY 

The Neighbours Who Became Family 

Campaign Feature Article 

When we think about our ancestors, we usually picture them surrounded by relatives. 

Parents. 

Children. 

Brothers. 

Sisters. 

Grandparents. 

Yet many of the people who shaped their lives weren't related at all. 

They were neighbours. 

The family across the road. 

The woman who looked after the children while someone was ill. 
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The farmer who helped bring in the harvest. 

The shopkeeper who quietly extended credit during difficult times. 

The teacher who encouraged a struggling child. 

The blacksmith who repaired a broken plough before sunrise. 

The midwife who welcomed every baby into the district. 

Communities were built on these relationships. 

People borrowed tools. 

Shared meals. 

Helped build barns. 

Celebrated weddings. 

Mourned together. 

Raised children together. 

In many country districts, neighbours became extended family. 

Understanding these relationships helps us understand our ancestors. 

Who did they rely upon? 

Who relied upon them? 

Family history isn't just about tracing bloodlines. 

It's about rediscovering communities. 

This week, think beyond your direct ancestors. 

Who were the people standing beside them? 

 

Suggested Social Media Caption 

Our ancestors rarely lived in isolation. 
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They relied on neighbours, friends and their wider community. 

Who were the people who helped shape your family's story? 

DAY 

More Than One Job 

Campaign Feature Article 

When we picture our ancestors, we often imagine them with a single occupation. 

Farmer. 

Teacher. 

Miner. 

Shopkeeper. 

Simple. 

Permanent. 

The reality was often very different. 

Many people worked several jobs throughout their lives. 

A farmer might also serve as the local postmaster. 

A blacksmith might repair machinery while operating a small engineering business. 

A schoolteacher might manage the town library. 

A publican could also sit on the local council. 

A carpenter might become an undertaker because building coffins was part of the 
trade. 

Women frequently balanced paid work with raising families, managing households, 
volunteering and helping with family businesses. 

Children worked before and after school. 

Older people rarely "retired" in the modern sense. 
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Life required flexibility. 

Communities depended upon people wearing many hats. 

When researching an ancestor, don't stop after finding one occupation. 

Ask yourself: 

What else did they do? 

The answer may completely change your understanding of their life. 

 

Suggested Social Media Caption 

Our ancestors rarely had just one role. 

A farmer might also be a councillor. 

A teacher might lead the local choir. 

A shopkeeper might be the town postmaster. 

What different roles did your ancestors play? 

 

DAY 

Every Ancestor Was Once a Child 

Campaign Feature Article 

When we first begin researching our family tree, we often meet our ancestors as 
adults. 

A marriage certificate. 

A census. 

An occupation. 

A property purchase. 
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A death notice. 

By then, much of their story has already unfolded. 

But every ancestor was once a child. 

They climbed trees. 

Collected treasures. 

Played games. 

Walked to school. 

Helped with chores. 

Made friends. 

Got into trouble. 

Dreamed about the future. 

Some grew up in bustling cities. 

Others in isolated farming districts. 

Some walked barefoot to school. 

Some worked before and after lessons. 

Some never had the opportunity to attend school at all. 

Childhood shaped the adults they became. 

The hardships they experienced. 

The opportunities they received. 

The values they carried into the next generation. 

When we remember that every ancestor was once a child, they become easier to 
understand. 

Their decisions make more sense. 
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Their fears become more familiar. 

Their achievements become even more remarkable. 

Family history is, at its heart, the story of ordinary children who grew up to shape 
extraordinary families. 

 

Suggested Social Media Caption 

Every ancestor in your family tree was once a child. 

Imagine them running through paddocks. 

Walking to school. 

Helping on the family farm. 

Playing with friends. 

What do you think your ancestors' childhood was like? 

 

DAY 

The Courage to Begin Again 

Campaign Feature Article 

History is full of new beginnings. 

Some were planned. 

Many were not. 

Our ancestors began again more often than we sometimes realise. 

They left familiar towns after floods destroyed farms. 

They started new businesses after economic downturns. 

They rebuilt homes after fires. 
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They remarried after loss. 

They moved interstate looking for work. 

They crossed oceans in search of opportunity. 

They adapted to changing industries, changing technologies and changing 
communities. 

Beginning again required courage. 

Not the dramatic courage celebrated in history books. 

The quiet courage of ordinary people determined to create a better future for 
themselves and their families. 

When we look closely at our family trees, we often discover several turning points. 

A move to another town. 

A change of occupation. 

A new partnership. 

A difficult decision. 

A fresh start. 

Those moments shaped the generations that followed. 

Without them... 

Many of us would not be here today. 

Family history reminds us that resilience has always been part of the human story. 

Our ancestors rarely knew how their story would end. 

They simply took the next step. 

 

Suggested Social Media Caption 

Every family has a story of beginning again. 
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A move. 

A new job. 

A fresh start. 

A difficult decision. 

Which new beginning changed the future of your family? 

 

DAY 

The Hands That Built Our Communities 

Campaign Feature Article 

Walk through any town or city. 

Pause for a moment. 

Look around. 

The streets. 

The footpaths. 

The bridges. 

The railway stations. 

The schools. 

The churches. 

The houses. 

The parks. 

The wharves. 

None of them appeared by accident. 

Every brick was laid by someone. 
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Every beam was lifted by someone. 

Every road was surveyed, cleared and formed by someone. 

Most of those people will never have a statue erected in their honour. 

Many will never appear in a history book. 

Yet without them, our communities simply could not exist. 

When we research our ancestors, we sometimes overlook occupations described 
simply as: 

Labourer 

Navvy 

Naval Labourer 

Road Worker 

General Labourer 

The words seem ordinary. 

But the work was anything but. 

These men and women dug drains, laid railway sleepers, quarried stone, mixed 
concrete, planted trees, built bridges and transformed wilderness into thriving 
communities. 

Their legacy surrounds us every day. 

The next time you see the word Labourer on a certificate, don't think of it as an 
unremarkable occupation. 

Think instead of someone whose hands helped build the place you now call home. 

 

Suggested Social Media Caption 

Who built your ancestors' town? 

The roads. 
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The bridges. 

The railway. 

The school. 

The church. 

Behind every community are ordinary people whose work still surrounds us today. 

 

DAY 

Sharing the Story 

Campaign Feature Article 

Family history is one of the few hobbies that becomes more valuable when it is 
shared. 

A photograph shown to a cousin may suddenly gain a name. 

A story told at a family reunion may unlock a forgotten memory. 

A newspaper clipping shared with a local history group may identify an unknown 
person. 

A simple conversation may solve a mystery that has lasted for generations. 

Research often begins as a personal journey. 

It rarely stays that way. 

Family history connects people. 

Across generations. 

Across communities. 

Across countries. 

Every discovery you make has the potential to help someone else. 

Perhaps another researcher has been searching for the same family. 
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Perhaps a distant cousin owns the missing photograph. 

Perhaps a local society has preserved a diary you never knew existed. 

The more we share, the richer our collective history becomes. 

Our ancestors lived in communities. 

Family history flourishes in communities too. 

This Family History Month, consider sharing one story you've discovered. 

You never know whose life it might enrich. 

 

Suggested Social Media Caption 

What's the best family story you've ever shared? 

Did someone add another piece to the puzzle? 

Family history grows when stories are shared. 

 

DAY 31 – 31 August 

Every Family Has a Story Worth Telling 

Campaign Feature Article 

Thirty-one days ago we began with a simple idea. 

Every family has a story. 

Not just the famous families. 

Not just the wealthy. 

Not just the people whose names appear in history books. 

Every family. 

Over the past month we've met bakers and blacksmiths. 



                     Ancestors: Mundane to Magnificent 
                     Marketing Ideas 
 

25 

 

Teachers and telegraph operators. 

Gardeners and general storekeepers. 

Midwives and museum volunteers. 

Lighthouse keepers and librarians. 

Stationmasters and surveyors. 

Children. 

Storytellers. 

Neighbours. 

Volunteers. 

People whose names may never appear in school textbooks... 

...yet whose lives shaped the families and communities we know today. 

That is the heart of Ancestors: Mundane to Magnificent. 

Family history reminds us that extraordinary lives are often built from ordinary days. 

A kind neighbour. 

A careful craftsperson. 

A dedicated teacher. 

A loving parent. 

A hardworking labourer. 

A generous volunteer. 

These are the people who built our communities. 

These are the people who built our families. 

As Family History Month comes to a close, remember this: 

There will always be another record to find. 
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Another story to uncover. 

Another photograph to identify. 

Another relative to meet. 

Another question to ask. 

Family history isn't a destination. 

It's a lifelong conversation between generations. 

Thank you for being part of that conversation. 

And thank you for helping ensure that the stories of ordinary people continue to be 
remembered. 

Because every ancestor deserves to be known. 

Every family deserves to be remembered. 

And every story deserves to be told. 

 

Suggested Social Media Caption 

Family History Month may be ending... 

…but your family story continues. 

Thank you for celebrating Ancestors: Mundane to Magnificent with us. 

Keep asking questions. 

Keep preserving memories. 

Keep sharing stories. 

Because every family has a story worth telling. 
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Closing Message 

Thank you for being part of Family History Month 2026. 

Whether you discovered one new ancestor or one hundred... 

Whether you solved a long-standing mystery or simply labelled an old photograph... 

Whether you attended an event, volunteered, visited a library, joined a society or 
shared a family story... 

You have helped preserve something precious. 

The theme "Ancestors: Mundane to Magnificent" reminds us that history is not 
made only by the famous. It is made by millions of ordinary people whose everyday 
choices shaped the world we inherited. 

May this month inspire you to keep asking questions, keep listening, keep preserving 
and keep sharing. 

Because every family has a story. 

And every story deserves to be remembered. 

 

Magnificent Ancestors Post Ideas  

Each day highlights an "ordinary" occupation and explains why those people 
mattered. 

Examples: 

• The Miner  
• The Schoolteacher  
• The Railway Worker  
• The Carpenter  
• The Policeman  
• The Lighthouse Keeper  
• The Domestic Servant  
• The Telegraph Operator  
• The Nurse  
• The Baker  
• The Wharf Labourer  
• The Postal Worker  
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• The Timber Cutter  
• The Sailor  
• The Dairy Farmer  
• The Tram Conductor  
• The Fisherman  
• The Shop Assistant  
• The Station Hand  
• The Gold Miner  
• The Orchardist  
• The Volunteer Firefighter  
• The Railway Porter  
• The Homemaker  

Each story would be approximately 250 words and conclude with a reflective 
question encouraging followers to think about their own ancestors. 

Examples: 

The Farmer version 1 

When you discover "Farmer" listed as an occupation on a birth certificate or electoral 
roll, it can seem like a simple fact. 

In reality, it represents an entire way of life. 

Farmers worked long hours in all weather conditions. They battled droughts, floods, 
fires, pests and uncertain markets while providing food for growing communities. 

Many lived far from towns, schools and medical care. 

Children often helped before and after school, learning practical skills from an early 
age. 

Entire families depended on cooperation, resilience and determination. 

Although their names may never have appeared in newspapers, farming families 
helped establish towns, supported local businesses and contributed to the growth of 
Australia and New Zealand. 

Their lives remind us that greatness isn't always measured by public recognition. 

Sometimes it is measured by perseverance. 
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The Farmer version 2 

When a census record simply says "Farmer", it's easy to overlook. 

Yet behind that single word lies an entire lifetime. 

Most farming families worked from sunrise until sunset. 

Children were expected to contribute from an early age, helping milk cows, feed 
animals, collect eggs, chop wood, carry water or harvest crops. 

The work rarely stopped. 

Weather determined income. 

Drought could destroy years of effort. 

Floods could wipe out crops overnight. 

Markets rose and fell without warning. 

Yet farming families persevered. 

They supplied food to growing towns, supported local businesses, built rural 
communities and helped shape the landscapes we know today. 

Many innovations that transformed agriculture came not from universities but from 
practical farmers solving everyday problems. 

When researching a farming ancestor, don't stop at the occupation. 

Ask deeper questions. 

What did they grow? 

Did they own their land or lease it? 

How many acres did they farm? 

Was the property affected by drought? 

Did the family remain there for generations? 

These questions transform a single word on a certificate into the story of an entire 
life. 



                     Ancestors: Mundane to Magnificent 
                     Marketing Ideas 
 

30 

 

Did You Know? 

Many farms remained in the same family for several generations. 

Land title records, rate books and local newspapers can reveal fascinating stories 
about how properties changed over time. 

 

The Village Blacksmith 

Imagine walking through a country town in 1885. 

Before you hear the church bell... 

Before you smell fresh bread from the bakery... 

You'll probably hear the blacksmith. 

The rhythmic ring of hammer on hot iron echoed through almost every town. 

The blacksmith repaired drays, shoed horses, made tools, fixed gates, fashioned 
hinges and created countless everyday items that kept communities functioning. 

When you discover "Blacksmith" on an ancestor's death certificate, you're not just 
reading an occupation. 

You're discovering someone whose work touched almost every family in their district. 

Today, many original blacksmith shops still stand in museums and heritage villages. 

Visiting one can help you better understand the daily life your ancestor experienced. 

 

The Dressmaker 

Long before fast fashion and online shopping, most clothing was made, altered or 
repaired by skilled hands. 

Dressmakers were artists. 

Business owners. 

Confidantes. 
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Problem-solvers. 

Their work marked life's biggest moments. 

Wedding dresses. 

Christening gowns. 

School uniforms. 

Mourning clothes. 

Sunday best. 

They measured generations of the same family. 

Many worked from small rooms attached to their homes. 

Others operated busy shops on the main street. 

Some travelled between properties in rural districts, carrying needles, thread and 
fabric in carefully packed cases. 

When you discover "Dressmaker" recorded on a certificate, imagine the 
conversations they overheard. 

The celebrations they prepared for. 

The hardships they quietly witnessed. 

Their work became woven into the lives of entire communities. 

Yet today, many remain almost invisible in historical records. 

If you have a dressmaker in your family tree, search local newspapers for 
advertisements, fashion competitions or reports of agricultural shows. 

Many proudly exhibited their work, giving us glimpses of businesses that would 
otherwise have been forgotten. 

Reflection 

Do you still own a handmade garment created by a family member? 

What story does it tell? 
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Did You Know? 

Before standard clothing sizes became common, most garments were individually 
fitted. 

That meant local dressmakers were essential members of almost every town and 
suburb. 

Suggested Image 

A heritage photograph of a dressmaker working by natural light beside a treadle 
sewing machine, surrounded by patterns, fabric and carefully folded garments. 

 

The General Storekeeper 

Long before supermarkets, almost every community revolved around the local 
general store. 

It was more than a place to buy flour, tea or sugar. 

It was where neighbours exchanged news. 

Where children spent treasured pennies on lollies. 

Where farmers discussed rainfall. 

Where new arrivals learnt about the district. 

Where notices were pinned to community boards. 

The storekeeper knew almost everyone. 

They often extended credit during difficult seasons. 

Accepted produce in exchange for supplies. 

Received parcels for customers. 

Passed on messages. 

Introduced newcomers to the community. 

Their ledger books recorded far more than purchases. 
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They reflected the rhythms of everyday life. 

A busy harvest meant increased sales. 

A drought reduced spending. 

A wedding might require extra fabric, ribbons and fine china. 

Christmas brought special orders. 

When researching a storekeeper in your family, don't stop with census records. 

Search newspapers for advertisements. 

Look for business directories. 

Investigate licensing records. 

Read local histories. 

General stores were often photographed because they stood at the heart of town life. 

If you find an image, study every person standing outside. 

They may include your own relatives. 

Reflection 

What business in your family's history became a gathering place for the local 
community? 

Did You Know? 

Many general stores also operated as post offices, banks, produce merchants or 
booking offices for coaches and railways. 

One business often fulfilled many roles in small communities. 

Suggested Image 

A heritage-style photograph of an early twentieth-century general store with goods 
displayed on the verandah, customers gathered outside and a horse-drawn cart 
waiting nearby. 



                     Ancestors: Mundane to Magnificent 
                     Marketing Ideas 
 

34 

 

The Midwife 

Long before modern hospitals became common, many babies entered the world with 
the help of a local midwife. 

Their work required knowledge. 

Skill. 

Patience. 

Compassion. 

Courage. 

They travelled at every hour of the day and night. 

In all weather. 

Across farms. 

Through small towns. 

Along rough bush tracks. 

Sometimes by horse. 

Sometimes on foot. 

They comforted anxious parents. 

Supported difficult births. 

Celebrated new beginnings. 

Shared heartbreaking losses. 

Many babies survived because an experienced midwife recognised danger before 
anyone else did. 

Yet their names rarely appear in history books. 

When researching a midwife in your family, look for: 

• Newspaper advertisements  
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• Nursing registrations  
• Local histories  
• Hospital records  
• Maternity home licences  
• Electoral rolls  

They were respected members of their communities whose influence reached across 
generations. 

Reflection 

How many children in your family tree began life with the help of the same midwife? 

Did You Know? 

In many rural districts one midwife might assist hundreds of births across several 
decades. 

Families often remembered them long after official records had faded. 

 

The Baker 

Long before supermarkets opened at dawn, the baker's day had already begun. 

While most of the town slept, ovens were being lit. 

Flour measured. 

Dough mixed. 

Bread shaped. 

The smell of fresh bread drifting through the streets often became the unofficial alarm 
clock of the community. 

The local baker supplied far more than bread. 

Birthday cakes. 

Wedding cakes. 

Biscuits. 
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Scones. 

Hot cross buns. 

Celebration treats. 

In difficult times, some bakers quietly allowed families to pay later. 

Others donated bread to community events or supported local fundraising efforts. 

Their work was physical. 

Demanding. 

Relentless. 

Yet every morning they helped feed an entire town. 

If your ancestor was a baker, search for more than employment records. 

Look for: 

• Newspaper advertisements.  
• Bread competitions.  
• Agricultural show results.  
• Business licences.  
• Local history books.  
• Trade directories.  

Many bakeries became community landmarks remembered long after the buildings 
disappeared. 

Reflection 

Can you still remember the smell of fresh bread from your childhood? 

Imagine that smell greeting your ancestors every morning. 

Did You Know? 

Before sliced bread became widely available, many families baked at home, while 
others relied on the local baker to supply fresh loaves every day. 

Bread deliveries by horse and cart were once a familiar sight in towns across 
Australia and New Zealand. 
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Suggested Graphic 

Communities Build Families 

Ancestors: Mundane to Magnificent 

Every neighbour has a story. 

Suggested Image 

A heritage photograph of an early twentieth-century bakery with loaves displayed in 
the window, customers waiting outside and a horse-drawn bread cart preparing for 
deliveries. 

Suggested Alt Text 

Historic bakery with customers waiting outside while fresh bread is loaded onto a 
delivery cart. 

 

The Publican 

The local hotel was much more than a place to buy a drink. 

It was the social heart of many communities. 

Travellers found accommodation. 

Community groups met in upstairs rooms. 

Auction sales were held. 

Public meetings debated local issues. 

Sporting clubs celebrated victories. 

Families gathered for special occasions. 

The publican managed all of this. 

They balanced business with diplomacy. 

Resolved disputes. 
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Welcomed newcomers. 

Supported local events. 

Sometimes they even acted as unofficial employment agents, directing travellers to 
nearby farms, mines or businesses looking for workers. 

Running a hotel demanded remarkable organisational skills. 

Stock had to be ordered. 

Meals prepared. 

Rooms cleaned. 

Accounts managed. 

Licences maintained. 

Staff supervised. 

When researching a publican, look beyond licensing records. 

Hotels were frequently mentioned in newspapers because they stood at the centre of 
community life. 

You may discover concerts. 

Political meetings. 

Charity fundraisers. 

Agricultural society dinners. 

School reunions. 

All held under the roof managed by your ancestor. 

Reflection 

If your ancestors gathered at the local hotel, what community conversations might 
they have heard? 

Suggested Graphic 
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One Person. 

Many Roles. 

One Extraordinary Life. 

Ancestors: Mundane to Magnificent 

Suggested Image 

A heritage photograph of a busy country hotel with horses tied outside, travellers 
arriving by coach and local residents gathered on the verandah. 

Suggested Alt Text 

Historic country hotel serving as a gathering place for travellers and local residents in 
a rural community. 

 

The School Child 

Imagine the walk to school in 1905. 

A dirt road after rain. 

A lunch wrapped in cloth. 

Books tied together with a leather strap. 

Older siblings helping younger ones. 

Lessons beginning with handwriting. 

Reading. 

Arithmetic. 

Geography. 

Perhaps a school garden. 

Perhaps drill in the playground. 

Perhaps music around the piano. 
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School was not simply about education. 

It was where lifelong friendships began. 

Where children learnt responsibility. 

Where communities gathered for concerts, picnics and prize days. 

Not every child attended regularly. 

Harvests interrupted schooling. 

Illness kept children at home. 

Distance made daily attendance impossible. 

Yet education represented hope. 

A chance for the next generation to build a different future. 

When researching school-aged ancestors, remember that school records tell only 
part of the story. 

The journey to school. 

The games played. 

The teachers remembered. 

The friendships formed. 

These experiences helped shape the adults they later became. 

Reflection 

What would surprise your school-aged ancestor about classrooms today? 

Suggested Graphic 

Every Ancestor Was Once a Child 

Ancestors: Mundane to Magnificent 

Every remarkable life began with a curious child. 
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Suggested Image 

A black-and-white photograph of children standing outside a one-room country 
school, lunch tins in hand, with their teacher at the doorway. 

Suggested Alt Text 

Historic schoolchildren gathered outside a rural schoolhouse with their teacher, ready 
for the day's lessons. 

 

The Lighthouse Keeper 

For generations, lighthouse keepers lived lives of extraordinary routine. 

Each evening they climbed winding stairs. 

Trimmed wicks. 

Cleaned lenses. 

Checked mechanisms. 

Watched the weather. 

Recorded observations. 

Maintained equipment. 

Night after night. 

Year after year. 

Storms battered the coastline. 

Winds rattled windows. 

Fog swallowed the sea. 

Yet the light continued to shine. 

Thousands of sailors reached harbour safely because someone they never met 
quietly performed their duties. 
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Many lighthouse keepers lived in isolated places with their families. 

Children grew up surrounded by sea and sky. 

Supplies arrived only occasionally. 

Community life was very different from that of inland towns. 

When researching a lighthouse keeper, search: 

• Lighthouse service records  
• Shipping newspapers  
• Maritime museums  
• Government Gazettes  
• Coastal history publications  
• Family memoirs  

These records often reveal fascinating stories of endurance and dedication. 

 

Suggested Graphic 

Every New Beginning Starts With One Step 

Ancestors: Mundane to Magnificent 

Quiet courage changes generations. 

 

Suggested Image 

A dramatic heritage photograph of a lighthouse standing against a rugged coastline 
at sunset, with the keeper's cottage nearby and waves breaking below. 

 

Suggested Alt Text 

Historic lighthouse overlooking a rugged coastline at sunset, representing resilience, 
service and hope. 
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The Quarry Worker 

Before concrete plants and modern machinery, stone was the foundation of many 
communities. 

Roads. 

Bridges. 

Railway stations. 

Public buildings. 

Churches. 

Schools. 

All depended on stone. 

Quarry workers began before sunrise. 

They drilled rock by hand. 

Used explosives carefully. 

Loaded heavy blocks onto horse-drawn wagons. 

Worked in dust, heat and constant noise. 

It was physically demanding and often dangerous work. 

Yet the buildings they helped create still stand today. 

When researching a quarry worker, don't stop at census records. 

Search: 

• Quarry company records.  
• Local newspapers.  
• Workplace accidents.  
• Trade union records.  
• Council contracts.  
• Historic photographs.  

Many quarries supplied stone to well-known public buildings. 
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Your ancestor may literally have helped build your city. 

 

 

Suggested Graphic 

Ordinary Hands. 

Extraordinary Legacy. 

Ancestors: Mundane to Magnificent 

They built the communities we call home. 

 

Suggested Image 

A heritage photograph of quarry workers cutting and loading large stone blocks, with 
a partially completed stone bridge visible in the background. 

 

Suggested Alt Text 

Historic quarry workers extracting stone used to build roads, bridges and public 
buildings. 

 

The Museum Volunteer 

Many local museums exist because volunteers refused to let history disappear. 

They catalogue photographs. 

Clean artefacts. 

Research collections. 

Welcome visitors. 

Repair fragile objects. 
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Record oral histories. 

Label donations. 

Answer questions. 

Preserve community memories. 

Most work quietly behind the scenes. 

Few expect recognition. 

Yet future generations benefit from every hour they contribute. 

If your ancestor volunteered at a museum, historical society or heritage organisation, 
search: 

• Annual reports  
• Committee minutes  
• Local newspapers  
• Exhibition catalogues  
• Anniversary publications  
• Volunteer newsletters  

Their contribution may have helped preserve the very history we enjoy researching 
today. 

 

Suggested Graphic 

Stories Grow When They're Shared 

Ancestors: Mundane to Magnificent 

Every conversation preserves another piece of history. 

 

Suggested Image 

A heritage museum volunteer carefully cataloguing historic photographs while visitors 
browse displays in the background. 
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Suggested Alt Text 

Museum volunteer preserving historic photographs and artefacts for future 
generations. 

 

The Cook 

Long before celebrity chefs and cooking shows, every community relied upon skilled 
cooks. 

Some worked in hotels. 

Some in hospitals. 

Some on stations. 

Some aboard ships. 

Many worked quietly within their own homes. 

A good cook did far more than prepare meals. 

They welcomed guests. 

Comforted grieving families. 

Celebrated weddings. 

Fed shearers during long days of work. 

Prepared food for church socials. 

Cooked for school fundraisers. 

Supported neighbours during illness. 

Recipes were rarely written. 

They were demonstrated. 

Remembered. 

Adjusted by experience. 
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Passed from one generation to the next. 

When researching a cook in your family tree, don't stop with occupation records. 

Search: 

• Community cookbooks.  
• Women's association publications.  
• Hotel histories.  
• Hospital histories.  
• Local newspapers.  
• Agricultural show competitions.  

Many family recipes have remarkable stories behind them. 

 

Suggested Graphic 

Traditions Become Legacies 

Ancestors: Mundane to Magnificent 

The smallest family traditions often become the strongest memories. 

 

Suggested Image 

A heritage kitchen with three generations preparing a traditional family recipe 
together, flour dusting the table and handwritten recipe cards nearby. 

 

Suggested Alt Text 

Three generations preparing a traditional family recipe together in a heritage-style 
kitchen. 

 

The Family Historian 

Every generation has someone who decides the stories matter. 
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Sometimes they begin with an old photograph. 

Sometimes a family Bible. 

Sometimes a question asked by a curious child. 

Sometimes a box discovered in the attic. 

They become the collector. 

The organiser. 

The interviewer. 

The researcher. 

The storyteller. 

The keeper of memories. 

Without them... 

Photographs lose their names. 

Letters lose their meaning. 

Traditions disappear. 

Family stories fade. 

Every family historian quietly performs an extraordinary act of service. 

Not only for today's family... 

But for generations yet to come. 

Perhaps you didn't expect to become that person. 

Yet here you are. 

Preserving stories. 

Connecting generations. 

Ensuring ordinary lives are never forgotten. 
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Membership Moment 

Family history thrives because people choose to share what they know. 

Across Australia and New Zealand, AFFHO member societies welcome beginners 
and experienced researchers alike. 

Whether you're taking your very first steps or solving a decades-old mystery, there is 
always something new to discover—and someone willing to help. 

This Family History Month may be ending, but the friendships, knowledge and 
encouragement found within the family history community continue all year round. 

Thank you to every volunteer, speaker, organiser, librarian, archivist, researcher and 
society member who helps preserve our shared heritage. 

Your work matters. 

 

Suggested Graphic 

Every Family Has a Story Worth Telling 

Ancestors: Mundane to Magnificent 

Thank you for celebrating Family History Month. 

 

Suggested Image 

A multi-generational family gathered around a dining table, looking through 
photographs, letters and family keepsakes, with the oldest and youngest members 
sharing the same album. 

 

Suggested Alt Text 

Several generations of one family sharing photographs, letters and stories around a 
dining table. 
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Other ideas  

Maybe post about: 

• The School Child  
• The New Arrival  
• The Letter Writer  
• The Volunteer  
• The Midwife  
• The Railway Passenger  
• The Lighthouse Keeper  
• The Widow  
• The Apprentice  
• The Publican  
• The Postmaster  
• The Goldfields Cook  
• The Telegraph Operator  
• The Local Councillor  
• The Shop Assistant  
• The Librarian  
• The Orchardist  
• The Quarry Worker  
• The Nurse  
• The Homemaker  

That variety will keep the campaign fresh and reinforce the theme that everyday 
people—not just famous figures—have stories worth discovering.  

 

Society Promotion Post Ideas  

These are evergreen posts that societies can reuse throughout the year: 

• Why join your local society?  
• New member welcome  
• Volunteer recruitment  
• Guest speaker promotion  
• Library open day  
• Research assistance  
• Beginners welcome  
• Family History Month reminder  
• Membership benefits  
• Upcoming events  
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Examples: 

Why Join Your Local Society? 

Discover More Than Names and Dates 

Joining your local family history society opens the door to knowledge, friendship and 
discovery. 

Members benefit from: 

• Experienced researchers happy to help 

• Access to specialised resources 

• Educational talks and workshops 

• Research assistance 

• Local history expertise 

• Networking with fellow researchers 

• Opportunities to volunteer 

• Regular newsletters 

• Exciting guest speakers 

• The satisfaction of preserving family stories for future generations 

Whether you're tracing your first ancestor or solving a decades-old mystery, your 
local society can help you take the next step. 

Membership Moment 1 

Family history is even more rewarding when shared with others. 

If you're just beginning your research, consider visiting your local family history 
society during Family History Month. Friendly volunteers, local knowledge and 
shared experience can help you uncover stories you may never find on your own. 
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Membership Moment 2 

Research is often easier—and far more enjoyable—when shared. 

Family history societies bring together people with local knowledge, research 
experience and a passion for preserving community history. 

Whether you're just beginning or tackling a long-standing family mystery, your local 
society can provide guidance, encouragement and access to resources you may not 
discover on your own. 

During Family History Month, why not attend a meeting, workshop or open day? 

You may come for the records. 

You may stay for the friendships. 

 

Membership Moment 3 

Many family history societies have members with deep knowledge of local industries 
and trades. 

Whether your ancestor worked in mining, farming, shipping, education or 
manufacturing, someone in your local society may already know where the best 
records can be found. 

Research becomes easier when experience is shared. 

 

Membership Moment 4  

Local family history societies are often custodians of memories that never appeared 
in official records. 

Members may remember who owned a particular shop, where a business stood or 
why a building disappeared. 

That local knowledge is difficult to find online—but invaluable when bringing your 
family story to life. 
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Membership Moment 5 

One of the greatest strengths of family history societies is shared experience. 

Members have often solved problems similar to yours. 

Someone may have already researched the district your ancestors came from. 

Another member might know exactly where a forgotten cemetery is located. 

Family history isn't simply about records. 

It's about community. 

 

Membership Moment 6 

One of the greatest strengths of family history societies is local knowledge. 

A long-time member may know exactly where an old bakery stood, when a bridge 
was built or why an entire street disappeared during redevelopment. 

Those details often never appear online. 

Local knowledge turns records into stories. 

 

Membership Moment 7 

Family history societies often publish local histories that include businesses no longer 
standing. 

These publications frequently contain photographs, maps and stories unavailable 
anywhere else. 

Supporting your local society also supports the preservation of your community's 
history. 
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Membership Moment 8 

Many family history societies have collections of school photographs, honour boards 
and local education histories donated by former students. 

If you're researching children in your family tree, these collections may contain 
wonderful surprises. 

 

Membership Moment 9 

Many family history societies have members who specialise in maritime history, 
coastal communities and shipping records. 

Whether your ancestors travelled by sea or lived beside it, local expertise can 
uncover records that are difficult to find online. 

Every researcher brings different knowledge to the table. 

Together, we all learn more. 

 

Membership Moment 10 

Local family history societies often know the stories behind historic buildings in their 
district. 

They may have photographs showing construction, identify the builders involved or 
know where employment records are held. 

Community history and family history often meet in the same place. 

 

Membership Moment 11 

AFFHO member societies, museums, libraries and archives all share a common 
purpose: 

Preserving the stories of ordinary people. 

By becoming involved with one organisation, you strengthen the entire network that 
protects our shared history. 
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Membership Moment 12 

Family history societies preserve far more than documents. 

Many also collect community recipe books, oral histories, photographs and local 
traditions that help explain how people actually lived. 

History isn't only recorded in archives. 

Sometimes it's written on a well-used recipe card. 

 

Membership Moment 13 

If you're enjoying these discoveries, consider visiting your local family history society. 
Friendly volunteers, local knowledge and shared experience can help bring your 
family story to life. 
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